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Market Indicators . . . March 18, 2016 

Production Prices 

Week Ending 3/19/2016 Last Year Ago Weekly Average ($/Cwt) Last Week Ago Year Ago 
  FI Cattle Slaughter (Thou Hd) 545 520   Live Steer  140.52 137.93 163.55 
  FI Hog Slaughter (Thou Hd) 2187 2238   Dressed Steer 224.37 219.92 259.79 
  FI Sheep Slaughter (Thou Hd) 43 44   Choice Beef Cutout 231.77 222.96 246.04 
  Live Y. Chicken Sl. (Mil Hd) 157.1 156.4   USDA Hide/Offal  11.07 10.69 14.42 

      GA Auction Fdr. Str. (6-7 Cwt.) 161.43 154.20 239.27 

  Slaughter Cattle Live Weight 1373 1348      
  Slaughter Hog Live Weight 289 285   Iowa/S. Minn. Base Hog  62.91 63.93 58.80 
  Slaughter Lamb/Sheep Live Wt. 146 142   Natl. Net Hog Carcass  67.65 67.57 67.08 

      Feeder Pigs (40 Lbs) ($/Head) 0.00 74.80 68.67 
  Beef Production (Mil Pounds) 449.5 422.6   Pork Cutout  76.30 76.05 68.37 

  Pork Production (Mil Pounds) 465.0 478.5      
  Lamb, Mutton Prod. (Mil Lbs.) 3.1 3.1   Lamb Cutout  313.87 311.17 333.69 

           

Previous 6 Wk. Moving Avg.     Corn, Omaha ($/Bu) 3.54 3.47 3.70 
  Total Beef (Mil Lbs) 444.3 431.3   Wheat, Portland ($/Bu) NQ NQ 6.48 
  Total Pork (Mil Lbs) 475.7 479.7   Wheat, Kansas City ($/Bu) 4.42 4.55 5.75 
  Total Lamb, Mutton (Mil Lbs) 2.9 2.9   Soybeans, Cntrl IL ($/Bu) 9.00 8.94 9.72 
       
Source:  Various USDA-AMS reports.  Some data are preliminary. 

 

Trends . . . CATTLE  MARKET  TRENDS  AND  FOURTH  QUARTER  PRICES 

 USDA’s National Agricultural Statistics Service released their monthly Cattle on Feed report on 
Friday (March 18th).  The report was generally as anticipated.  The number of animals placed into 
feedlots during February was above 2015’s as expected, but was larger than most pre-report estimates 
at up 10.3% (159,000 head) year-over-year.  As of March 1st, the on-feed count, for feedlots with 1000 
head or larger capacity, was 1% above a year ago.  More cattle in feedlots than a year earlier is now 
the norm, a situation that will persist for the next few years. 
 Feedlot placement patterns in recent months combined with forecasts for the next few months 
indicate that feedlot marketing should post larger year-over-year increases in the second half of 2016, 
compared to those in the first half of the year.  Steer and heifer dressed weights are forecast to be 
above 2015’s at least throughout the third quarter of 2016.  So, current projections put U.S. beef 

production in the first half of 2016 2% to 4% 
above 2015’s and the second half of the calendar 
year with a gain of 3% to 6%.  In 2017, U.S. beef 
production is forecast to rise 3% to 6% above 
2016’s; putting tonnage about the same as 
2013’s. 
 International beef trade may turn more 
positive in both 2016 and 2017 with exports 
regaining some ground compared to 2015’s 
rather depressed level and imports declining.  
Still, there will be more beef facing U.S. 
consumers than in recent years.   
 In terms of prices, cyclically lower will be the 
status for the next few years.  Lingering impacts 
of huge financial losses in 2015 are expected to 



keep cattle feeder’s cautious buyers of feeder cattle.  It will take buying calves at the right price, a solid 
marketing plan, and good spring/summer average daily gains to make summer grazing programs 
economically work in 2016.  Selling yearling cattle off summer grass probably has more potential price 
risk than normal this year. 
 Look for fed cattle prices to be lower in the second half of 2016 compared to the first six months of 
the year.  Larger slaughter ready cattle supplies and large pork production could easily cause prices to 
be the lowest this year during the fourth quarter.  Typically, fed cattle prices seasonally move higher 
into the fall quarter from their summer lows, but this year that may not happen.  Preliminary LMIC 
forecasts put fed cattle prices this fall unchanged to slightly above the quarterly average levels of late 
2015.  Additionally, yearling and calf prices are forecast to remain below 2015’s.  In the fourth quarter of 
this year, look for 700-to 800-pound steers to be 8% to 12% below 2015’s (upper $150’s to lower 
$160’s per cwt. in the Southern Plains) and 500-to 600-pound steers to be down year-on-year by 1% to 
10% (upper $180’s per cwt. to mid $190’s in the Southern Plains).  
  

UPDATE  ON CANADIAN   CATTLE  NUMBERS 
January 1 Canadian cattle inventory numbers were recently released by Statistics Canada.  The 

report detailed Canada’s cattle and calf inventory by class, along with a general breakout of cattle 
numbers by province.  

The overall picture of Canada’s beef breeding herd inventory is one that has increased slightly year-
over-year on higher beef heifer retention rates.  Compared to January 2015, beef heifers kept for 
cowherd replacement purposes were up 4% (up 20,000 head).  This is the first heifer inventory 
increase since 2013 and was the first overall beef female herd inventory increase since 2005 (heifers 
for replacement plus cows).  On the beef cow side, nationally numbers were even compared to 2015’s.  
This put the total beef breeding herd up 0.4% to 4.38 million head.  Compared to 2015, inventory of 
steers one year and older was down 1% (down 8,100 head) to 1.17 million head.  Inventory of calves 
under one year was up almost 1% (up 33,600 head) however that includes dairy calves and Canada’s 
dairy herd accounts for 25% of their total cow and heifer herd.  Statistics Canada has stopped reporting 
a calf crop number, with the last reported crop in 2014.  Canada’s dairy cow inventory increased 0.5% 
to 960,000 head and dairy heifer replacements were even with 2015’s at 445,000 head.  

Canada’s January total cattle inventory has decreased significantly since 2005.  From 2005 to 
2011, the cattle herd decreased by 2.77 million head, from 14.93 million in 2005 to 12.15 million.  From 
2011, the rate of reduction slowed, and 2016 started off with a total cattle inventory was 11.96 million.  
Looking between provinces, 40% of Canada’s total cattle inventory is in Alberta, followed by 20% in 
Saskatchewan and 15% in Ontario.  From 2015 to 2016, Alberta’s total cattle inventory increased by 
20,000 head, Saskatchewan dropped by 15,000 head, and Ontario was up by almost 7,000 head.   
 

TURKEY INDUSTRY GETS AGGRESSIVE ON PRODUCT PRICING 
 Turkey prices normally decline during the first quarter of the year, but this year the declines are 
extreme coming off the record-high prices for breast meat and whole birds in the second half of 2015. 
Wholesale breast meat prices ended 2015 at $5.85 per pound and as of mid-March, prices are quoted 
at $3.25. Similarly, frozen whole bird prices peaked out at close to $1.40 per pound at the close of 
Thanksgiving product distribution efforts, but currently trade is around $1.15.  

Turkey production was down 2.3% last year due to Avian Influenza. Consumer demand was good, 
as domestic consumption was little-phased by high wholesale turkey prices. Turkey consumption was 
up close to 2% from 2014, and during the critical Thanksgiving and Christmas holiday quarter, 
consumption was close to unchanged from a year earlier. The decline in whole bird prices so far this 
year is modest in percentage terms, relative to historical norms, but the breast meat price decline is 
alarming. 

Turkey slaughter during January was unchanged from a year earlier, after adjustment for work-days 
per month. Average bird weights were 1% heavier, supplementing production by a similar amount. 
Hatchery output during February was up 4%, even though eggs in incubators at the beginning of the 
month were unchanged on a year-over-year basis. A similar performance was registered during 
January, with hatchery output exceeding the relative change in egg inventories at the beginning of the 
month. These trends foretell the intent of the industry to expand production this year. The striking 
decline in breast meat prices will serve the dual purpose of discouraging incremental efforts to expand 
production as well as encourage additional turkey product usage. 


